Design for
Social Impact




Liska designs brand identities and
clear communications material for
nonprofit and community-based

organizations that make an impact.

Our work plays a crucial role in
helping organizations reach target
audiences through brand awareness
and clear messaging.
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Annual Report —
2022

Mary Angel Warrior
By Kate Van Doren
Inspired by Mary Jenkins, two-time Breast Cancer — Invasive Ductal Carcinoma Triple

An annual report for Twist Out Cancer, which provides creative arts programming for those affected by cancer



The Impact of
Brushes With Cancer

An impact report for Brushes With Cancer, a Twist Out Cancer program




Our Community
of Change Agents

GRANTMAKING

2022 Annual Report

An annual report communicating PEAK Grantmaking's accomplishments and focus on building a community to transform the field of philanthropy
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Share,
Evolve

A publication that shares knowledge, perspectives and resources with PEAK's community of grantmaking professionals



COMMUNITY VOICES

Among the many highlights of PEAK2023 was a
collection of illustrations featuring members of
our community reflecting on what it means to

learn, share, and evolve. We've selected a few to

feature in this edition. ‘ 2 \ Ww‘ﬁhi‘;l:nf ; GOing Above and
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Empowering
Refugees

to Respond
to Crisis and
Restore Hope

By Jennifer Healy
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Instead of just handing out aid. the staff of OMRO began
employing Ukrainian refugees who had left everything
behind. One in particulz
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Jennifer Healy (she, her, hers)

is the director for aid to the Church

in Central and Eastern Europe

of the United States Conference
Bishops.

Moving From
Formal Reporting
to Genuine
Conversation

By Ines Burbulis, Breanna Byecroft, and Virginia Gentilcore

In an attempt to reduce some of the administrative burdens
for our nonprofit partners, the Bainum Family Foundation
recently implemented an oral reporting component for

1e of our Family Philanthropy sub-initiatives. Although
this did result in our needing more time to turn these

wersations inte written reports for our review committee,

we immediately reaped the benefits of making that shift. By
only asking a fixed set of questions in our written reports, we
werelosing out on the opportunity to gain insights from our
partners that went bey at had already been shared in
theirinitial proposals and application.

The goal was to make these oral reporting calls with field

staff informal and easy-going. yielding our power and

making our time together more like a conversation and les

like: an interrogation. We quickly began building stronger

relationships, and our field part: et more comfortable

in sharing their basic needs, which allowed us to better
nplement our program. On one call with an organizati

running a preschool program for refugee children, we

learned that children’s vital nutritional needs are often left

unexamined in favor of other critical c

The appeal was urgent and direct: Children

when they 're hungry, and global food insecurity ¢

to be compounded by t

As a foundation, we're fortunate that we were able to provi
the resources to meet this basic need so that children can
learn as part of the early care and education program we
werefunding within a refugee setting. We're working to build
trustwith our nonprofit partners in the field and to gaina
better understanding of what is most urgently needed on

the ground

“In listening to the voices of the people
closest to the work, we’ve opened our
eyes and ears as grantmakers in ways
that numerical data or words on a
page never could.

Grantmaing Journal | Winter

Partners also shared their appreciation for this new pre

They felt seen and heard while experiencingalo
administrative burden, giving them more time to do the work
that matters.

In response to these findings, we've become more in
in creating opportunities for connection, moving beyond
dependingas heavily on written applications and reports.
We ntend to continue evaluating our reporting proces:
through future grantmaking cycles. We war

mmunity needs and
partner priorities as part of our organization's corestrategy.
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Ines Burbulis (she, her, hers) is
grants manager, family philanthropy.
at Bainum Family Foundation

Breanna Byecroft (she. her,
program manager, family phil
at Bainum Family Foundation

< Virginia Gentilcore (she, her, hers)
is director, family philanthropy and
&

events at Bainum Family Found:
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Business Growth

The Fund for Equitable Business Growth

What if we could work together to build a more just,
equitable, and resilient society?

The mission of The Fund for Equitable Business Growth (FEBG) is to help
entrepreneurs of color succeed by funding organizations and institutions

that support these entrepreneurs at every step of creating and growing
their businesses.

A website for a funding collaborative that supports entrepreneurs of color in the Chicago region
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Business Growth

Communities of color have been left out of the conversation for too long
and have missed opportunities to build wealth—for themselves and their
communities.

FEBG's work ensures entrepreneurs of color are getting the resources they need to grow their businesses and
increase their wealth. Part of that includes investing in the ecosystem that supports these entrepreneurs so
that future generations of entrepreneurs don't face the same barriers.

Supporting entrepreneurs of color creates economic development and local employment opportunities,
healthier and safer neighborhoods, and a more inclusive and equitable economic region.

We are working toward a more inclusive and equitable

environment for future generations of entrepreneurs.
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Bridges to Brighter Futures aims to bridge the gap between Black, Latinx, and low-income
postsecondary students and good jobs that offer long-term economic security, by providing grants

to organizations that address the challenges students are facing.

Each student is on a different path to a good career and to

economic security.

Bridges to Brighter Futures is a funding initiative based in Chicago.

We support programs and institutions that propel students through
postsecondary pathways that incur limited debt and lead to careers that provide
living wages and advancement to economic wealth. These include workforce
development and community college programs, including Associate’s degree
transfer to Bachelor’s degree programs.

A website for Bridges to Brighter Futures, an education initiative that connects Black, Latinx and low-income students to good careers



Communications material that highlights the value of this healthcare organization that supports children with medical complexities
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The bridge from hospital to home.

Almost Home Kids provides a bridge from hospital to home through an
innovative community-based care system for children with medical complexities.
We respond to the needs of families, train caregivers, offer respite care,
advocate for accessibility and inclusion and educate healthcare professionals.

How can we help?
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Caregiver Resources Clinical Referrals Donate Online
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B, POSSIBLE?

Georgia Center ‘ ﬁ tor Nonprofits
Ignite Possible.

Communications material that helps nonprofit organizations become more successful
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STRATEGIES
TO MAXIMIZE
YOUR

CAMPAIGN

Our Georgia Gives Day 2016 campaign kick-off, held
September 16, brought together more than a hundred nonprofit
representatives to rally and prepare for Gives Day success.
We started with a group photo-shoot in Woodruff Park where
GCN President & CEQ Karen Beavor led the group chant,
“Come together now!” That teed off a full morning of sharing
winning strategies and tactics, featuring a panel discussion
featuring leaders from two nonprofits with highly successful
2015 campaigns, Senior Connections and Girls Inc. of
Greater Atlanta—and representatives from GCN's partners,
SunTrust Foundation and Edelman Atlanta. Attendees also
covered an idea board with their Gives Day plans, and shared
their questions and perspectives in four topic-specific breakout
sessions focusing on social media, new donors, leveraging
incentives, and campaign planning.

Following, we share some of the takeaways worth applying to
your own campaign, and to your development efforts year round.
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COMMUNITY
DESK CHICAGO

Services Impact  About  Capital Providers  Collaborators  Connect With Us

Unlocking Capital for

Catalytic Development

Mission

To catalyze equitable economic prosperity in communities of color, Community Desk Chicago
leverages private market expertise and trusted investor relationships to unlock capital for
transformative real estate development.

Capital Providers

Help bridge the funding gap for

community-oriented development

Collaborators
Lend your industry expertise to support
community projects

Communities of color are challenged with capital access for real estate development and investments in their
neighborhoods. Nonprofits have limited financial resources and capacity to tackle complex development
transactions. And, Black and Latinx developers and entrepreneurs are often denied equitable access ta capital to
start or grow their businesses. Community Desk Chicago works to close these gaps by promoting direct catalytic
capital to Black and Latinx communities in historically underserved Chicago neighborhoods.

We Believe

A website that communicates the mission and impact of this community organization



COMMUNITY
DESK CHICAGO

Unlocking Capital for Catalytic Development

Communities of color are challenged with capital access for real estate
development and investments in their neighborhoods for many reasons.
From chronic disinvestment and perceived risk to undervalued assets and
constrained development capacity, these and other obstacles-many traced
to systemic discrimination-prevent projects from meeting “traditional”

financial benchmarks to secure funding. Community Desk Chicago translates

these challenges into opportunities by leveraging private market expertise
and trusted investor relationships to direct catalytic capital to historically
underserved Black and Latinx neighborhoods.

Connecting Community and Investment for a Better Chicago

Black and Latinx development projects have the potential to transform and
stabilize neighborhoods through job creation and wealth-building.

The Desk engages capital providers to support community developers

and their projects for mutual benefit. Investing in thoroughly vetted,
transformative projects in historically Black and Latinx neighborhoods can
help ensure long-term success, provide growth for small business owners
with already-strong fiscal track records, and offer investors the flexibility to
explore tangible but non-traditional methods to earn returns.

Alternative funding sources, such as CDFIs, are limited in the support they
provide to fund new ventures or expand existing businesses. In addition to
equity investments, community developers require other types of flexible
capital sources, including credit enhancements, grants, and low-interest
loans. The Desk helps to bridge funding gaps.

We Believe:

[o]

Strong talent and commercial
development opportunities exist in
communities, but face challenges
accessing the necessary capital
and resources.

(nb

Communities deserve holistic
develop including ial
projects that create wealth building
opportunities and improve quality
of life.

S

Projects in communities of color
should have equitable access to
capital without fear of racial bias.

<,

Our role is to collaborate, not
duplicate — partnering with the
existing ecosystem to add capacity
and fill gaps.




Metropolit

Identity, signage and print materials for Metropolitan Planning Council, a regional planning organization serving the Chicago area



Higher quality
schools.

A brighter future
for today’s
students and
tomorrow’s
workforce.

Metropolitan Planning Council
Bold Plans, Bright Future
Campaign 2003 —2004
www.metroplanning.org

Livable spaces
for everyone
to treasure.
Prosperous
communities
now and in

the future.

Housing people
can afford.
Neighborhoods
where people
want to live.
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Metropolitan Planning Council
Bold Plans, Bright Future
Campaign 2003—2004
www.metroplanning.org
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Branding, a website and marketing materials to support the efforts of this data-driven organization
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Community Engagement
UrbanWorks



Grand Rapids is Michigan's second largest
ing alarger
ton Square Grand Rapids
neighborhood had wanted to redevelop
its neighborhood center for years, but was
stymied by a lack of consensus.

UrbanWorks led a multi-part process

with three public meetings to identify
opportunities, needs, and desires through a
broad representative group of community
stakeholders. Ideas were created, tested, and
explored with these groups in a collaborative
manner that resulted in a fully implementable
plan with wide support that draws on the
natural history of the site to create

engaging series of new public spaces.

Engagement
Revitalizing community dialogue about
the future of a centrally located site in
Grand Rapids,

Resolution

Using a variety of communication strategies
to allow stakeholders to directly participate
in imagining a new mixed-use development
as focal point for their community

The Skyspace Digital Library is the heart and soul of the Galev
School in Chicago. Situated at the summit of the soaring, slope:
roofed space at the south end of the buiding, the double-height room
provides students with the buiding's most dramatic spatial experience
while positively representing the institution to the surrounding
neighborhood. This compelling combination of form and function
communicates the school's high regard for digital and spontaneous
learning for all

Over the course of a two-day panel discussion and design charrette,
the architectural team met with educational leaders, librarians and
students to discuss the needs of a 21t century library. The resulting
learning environment meets the needs of the surrounding community
and advances the digital iteracy of the student body
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Engagement

Establishing parameters for a contemporary Chicago school’s
library through effective listening sessions with educat

and students.

Resolution

Providing flexibility through spatial design and technology that
facilitates evolving needs for a 21st century library whose form
functions as an evocative lantern for the community.
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Brand identity and marketing materials for this Chicago graduate school for child development
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