Liska + Associates Communication Design

Design for the
Beauty/Fashion Industry




Liska has a depth of experience
helping fashion and beauty clients
launch, extend, evolve and advance
their brands.

We conceive and design materials
that visually and verbally communicate
consistent experiences to targeted
audiences.



Comprehensive branding and global launch for this
European luxury organic skincare line
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amalabeauty.com

Radiant skin.

Responsible skincare

—thcy're not ITIIJEll'J“Y EXC]llSiVE.






866 TOYWATCH USA
A http: / ftoywatchusa.com/

TOY ATCH

time is plastic

Marketing for a fashion watch brand, including website, packaging, sales sheets and stationery system



AMERICAN

Quality Grooming
Products for Men

DAILY
SHAMPOO
For Hair & Scalp

16 FL OZ/1 Pint/473 mL

Comprehensive branding for this iconic men’s grooming line, including identity, packaging and style books
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Comprehensive package labeling to support international expansion along with education materials to help maintain the brand essence



DISCOVER | ANCOME ORIENTATION
SELF-STUDMNOTEBOOK

HIRE DATE

Course materials and training tools to assist Lancome Beauty Advisors



THE LANCOME LOOK

HOW TO
PPLY THE DESIGN

Apply vour look to a Face Chart (on the back of the CPG). You'll need cotton rounds
and cotton swaps to “paint” the Face Chart. Use a light touch and build the color.
Make sure the edges are blended just as you would blend makeup on skin. See

below for application tips on your clients

> Apply cheek color first to bring an immediate glow to skin.

p from the apples of the cheek to the hairline and blend well.
heek brushes for different looks

6 to apply color on apples or to softly contour.

{EFAR SHAFL

Minimize length by Shade under cheek bone  Place color on apples or

shading color on lower up toward hair line on cheek bone for a soft

apples contour
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PROFESSIONAL APPLICA
> For a more modern lip ot
> Sketch lip liner starting a
> Use Retractable Lip Bru

Gloss the center of the
lips with a paler shade

BRUSH CARE

Teach your clients how to v
new every time! Every 2 we
> Use a mild shampoo anc
> Dampen the brush head

of the brush) and avoid s
> Gently wash and rinse tt
> Allow the brush to dry ov
> Never stand the brush st

Refer to the Counter Guide
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mop

modern organic products

pear
shampoo

for infants
& toddlers

shampooing
a la poire
enfants et
nourrissons

Wanna get kids
cooing over bathing
& shampooing? Pear
Shampoo containing
Certified Organic
Pear Purée &
soothing Aloe is

the kindest way we
know to cleanse wee
ones. Contains no
harsh lather addi-
tives or detergents
to dry out tender
skin & scalp. Easy
to rinse. Smells just
yummy too.

10.15 fl 0z/300 mL

A complete branding program including packaging and launch materials for this organic haircare




lothing store based in Arizona




] [ . & B

Women. Jewelry. Accessories. Furniture. Hom

Located at the SH ' S Gainey Village, 8787 N Scottsdale’Rd; Scottsdale, AZ
480 6633182 acoolbreeze.net
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BODYWEAR BY CAPEZIO OF BEAUTY CULTURE

) Benefits mop ama.la

modern organic products

AMERTCAN
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Marketing and advertising developed for this fashion designer
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VAVAY,
| | JAVANIAN
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a%YaY.

supported in style.

stand+
gellver )

wash  plant vegetables Sip lemonade

your car

sunbathe ric i sur

collect seashells
e SW| m take a vacation
. garden

run outside bocce

take a spontaneous|

) road trip
sail ¢x;

baseball

|2 Yl Waterski  game

njoy an outdoor concert

make smores

build a sandcastle

relax in a hammock|

sit play beach
Goak  Volleyball

play tennis

get caught in a rainstorm

go follow the

ice cream
camping  truck

g0 kayak

have a picnic fishing grill out

visit the

farmers’ go |f

market

instant healthy hair tr

toss a frisbee

ick flya
wildflowers klte

ENJOY SUMMER.

Instant Healthy Hair Treatment - pool proof, sun proof, tangle proof|

drive a convertible

Shop I2benefits.com
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leave-in mist for natural texture D
€sans rincage pour une texture natu

EN
¥uma acondicionadora para una textura natur® U PP L E M
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Noxaema Brand Guidelnes

October 2009 Version 10

Octobor 2009 1o

The Noxzema brand

Defining a brand:

Image style

Imagery that is used on Noxzema materials
should be primarily photog
consumers continually view Noxzema as a ¢
ted, reliabl source for
rts need to
ull

aphic and

e Noxzema brand by adhering to
naracteristi

sum posed to multiple

dia touch points that introdu

ice and
olution

rating
experience. thing

appropriate opinions and expectations

xpect fro

y. This loyalty translates
of brand equity.

Octobor 2009 Version 10

Incorrect uses

Custom Noxzema Logo Blus

pintng met

Custom Noxzama Background Bluo
ot isolate o crop ndvidual elom
andmark. The logatype,
I

joys agper togethes,each in 13 entrety.

patal reltionship of slements.

i of lemnts

Cleansing Cleansing

Cleansing

d colors of the brandmark

6 Do not recreato artwork or change the logotype

Tingle Blue OverallVamish

kground other han
a8

Guidelines to help creative speclalists understand Noxema's brand evolution



BODY WASH

Provides daily moisture

Does not contai
chemicals or ingre

180z

BODY WASH BODY WASH

Moisturizes and
softens skin Soothes dry, itchy skin

Does not c unnecessary
chemicals o ents

18 0Z

Research, consultation and package design for the St. Ives br:

BODY WASH

|
1 COlla
alastin
Helps to improve
skin’s elasticity




Shirts, Shorts | Sub?

Comprehensive brand program for this line of lifestyle-focused golf apparel
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Cohesive visual system for the packaging and marketing of this European organic skincare line



Liska +
Associates

610 N. Fairbanks
Studio 2 East
Chicago, lllinois
60611 USA

1312867 1111
liska.com

© Liska+ Associates



