
Design for the  
Healthcare Industry

Liska+Associates Communication Design 



We are experts at designing  
complex brand identities,  
developing visual systems and 
producing clear communication 
materials for healthcare 
organizations and networks.





We developed an extensive brand identity, print materials and web-based guidelines to bring focus to Northwestern Medicine and its affiliates



Brochures highlighting the scope of this psychiatric care facility at Northwestern Medicine



An internal web-based newsletter for all Northwestern Medicine employees



An annual report for Twist Out Cancer, which provides creative arts programming for those affected by cancer



A report that highlights the value of Brushes WIth Cancer, a program created by Twist Out Cancer



A comprehensive identity and branding system for this organization helping medically fragile children

2023 Annual Report



A new website for this nonprofit that improves user experience and better communicates their services and mission to families and future supporters

almosthomekids.org



AHK Update 
Spring Summer 2024

A biannual newsletter for Almost Home Kids that features recent accomplishments, stories and news 



The Verigene™ 
System
The new standard for 
molecular testing.

One 
System. 

Infinite 
Assays.

This elegantly simple system for 
testing DNA, RNA and proteins 
introduces a revolutionary step 
forward in molecular testing. 
Delivering unparalleled accuracy, 
the Verigene System is remarkably 
easy to use from start to finish. 

Objective results are achievable in 
less than one hour of processing 
time without PCR, specialized 
labor or extensive training of lab-
oratory staff. This is due to the 
advances of the Verigene System’s 
automated assay process and pat-

ented ClearRead™ nanoparticle 
probe technology. With the 
affordable Verigene System, 
a virtually limitless range of 
molecular diagnostics assays 
can be performed wherever and 
whenever they are needed.

�Product naming and marketing materials for Nanosphere’s  �Product naming and marketing materials for Nanosphere’s  
molecular diagnostic systemmolecular diagnostic system



Extensive brand evolution for the American Dental Association including new identity, brand guidelines and member marketing materialsExtensive brand evolution for the American Dental Association including new identity, brand guidelines and member marketing materials



The endorsement by the American Dental Association appears on consumer products nationwide



Brain Research Foundation
2006–2007 Annual Report

An report highlighting the scientists at the Brain Research Foundation of the University of Chicago is helping to study all aspects of the brain An report highlighting the scientists at the Brain Research Foundation of the University of Chicago is helping to study all aspects of the brain 



A complete identity system and marketing materials, including this brochure that features Northwestern Nasal and Sinus’s in-house capabilitiesA complete identity system and marketing materials, including this brochure that features Northwestern Nasal and Sinus’s in-house capabilities





The University of Vermont Medical Center is raising diversity awareness among their employees with personal stories and goals for the medical communityA report highlighting UVM Health Network’s complex patient transportation system



Digital and print campaign to raise awareness about healthcare violence





A brochure created for Elizabethtown Community Hospital, part of the University of Vermont Health Network
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