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rebranding higher 
education making the 
world a better place 
redesigning the website 
for the highest honor in 
architecture changing how 
credit card processing is 
perceived exploring all 
things social navigating 
ninjas and meditation and 
everything in between.
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Erikson Institute 
Erikson Institute works to improve children’s 
lives through academic programs and 
community support. We are actively involved in 
both their rebranding and various initiatives.

Almost Home Kids
Liska designed a website for internal medical 
staff, along with their latest annual report to 
illuminate this expanding organization’s 
exceptional work: helping medically fragile 
children transition from the hospital to home.

Georgia Center for Non-profits
We continue to work on a wide variety of 
materials to support this very active  
advocacy group.

The Pritzker Architecture Prize
Continuing work for the most prestigious 
international prize in architecture including a 
major website redesign. 

12 Benefits Group
Liska continues to create packaging, 
advertising and marketing materials for this 
salon-centric company’s ever–expanding line of 
innovative products. 

Twist Out Cancer
Twist Out Cancer helps survivors to create a 
global community of support. Liska designed 
the brand identity, website and marketing 
materials to help promote the organization and 
to clarify how the online community works.

Global Payments
Liska helped to rebrand and simplify the 
communications of this international financial 
technology and payment processing firm.  
We continue to consult with evolving brand 
guidelines, digital asset management and  
other initiatives.

Michael Heltzer
We recently worked with long-time client, 
Michael Heltzer, to launch a website that 
serves as an overview of the massive number 
of businesses he has been involved with over 
the years.

Make A Better Place
We worked with a good friend and amazing artist 
Elana Gutmann to create an updated website for 
Make a Better Place, an educational outreach 
organization that provides arts-based 
enhancements to community and programs.

Social Science
This company was formed to bring critical 
analytics to social media. They help organizations 
understand and measure the value of the ever 
evolving world of social media experiences.

Stay Dog Hotel
Along with a variety of new print and social 
media support, we recently redesigned the  
Stay website and app to visually reflect the 
experience for both the dogs and their owners.

Gary Lee
One of the country’s best designers recently 
started moving into the fine art realm. We worked 
with Gary to produce the first compendium of his 
recent work.
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