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communicating the work and 
impact of architecture’s highest 
award recipient sharing the 
stories of healthcare workers 
communicating the value 
of sustainable projects that 
facilitate diplomacy designing 
for diverse, global audiences 
celebrating the superpowers 
of grantmaking professionals 
branding healthcare, architecture, 
nonprofits and more.
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Invisible No More
As a Black kid growing up in  
inner-city Queens, becoming a  
doctor felt impossible. 

TONY WILLIAMS, MD

To read Tony’s story and others, visit 
uvmhealth.org/mosaic or scan this  
QR code.

Our People. Their Stories.
The Mosaic Project





Brushes With Cancer  
2025 Program Sponsorship 

Brushes With Cancer Winter 2025 Art Exhibit & Celebration 
$125
Includes 1 ticket to the Brushes With Cancer Winter 2025 Art Exhibition & Celebration. The event 
includes access to the in-person art exhibition at Writers Theatre in Glencoe Illinois on Saturday, 
March 15th, and the online auction and interactive gallery. Food, beverage, entertainment, and private 
access to the Writers Theatre is also included. *Please note the cost of your ticket covers the cost of a 
participant in the program at the event.

Set of Two: Brushes With Cancer Winter 2025 Art Exhibit & Celebration  
$200
Includes 2 tickets to the Brushes With Cancer Winter 2025 Art Exhibition & Celebration. The event 
includes access to the in-person art exhibition at Writers Theatre in Glencoe Illinois on Saturday, March 
15th, and the online auction and interactive gallery. Food, beverage, entertainment, and private access 
to Writers Theatre is also included. 

Group Ticket: Brushes With Cancer Winter 2025 Art Exhibit & Celebration 
$400
Includes 4 tickets to the Brushes With Cancer Winter 2025 Art Exhibition & Celebration. The event 
includes access to the in-person art exhibition at Writers Theatre in Glencoe Illinois on Saturday, March 
15th, and the online auction and interactive gallery. Food, beverage, entertainment, and private access 
to Writers Theatre is also included. 

“The Ascent,” Inspiration Jill Marceda Spruiell and Artist John Stumbaugh.

Art Exhibit and Celebration
Saturday March 15th, 2025
6 pm–7 pm: VIP Reception for Program Participants and Sponsors
7 pm–11 pm: General Admission 
Writers Theatre
325 Tudor Court, Glencoe IL 60022

Winter 2025 Tickets

Want to join the movement? Contact us at info@twistoutcancer.org to sign up for our e-newsletter and  
stay up-to-date on all upcoming Brushes With Cancer programs, Twistshops, and other events. You can  
also email us for information on our Brushes With Cancer programs at brushes@twistoutcancer.org.

Follow us on Instagram, X, 
Facebook, YouTube and 
LinkedIn @twistoutcancer.

Learn more and purchase 
tickets at: twistoutcancer.org/
brushes/winter2025/





AHK Update 
Spring Summer 2024







U.S. Department of State, Overseas Building Operations
In 2024, we continued to support OBO, strategically communicating the 
value of their projects to key audiences in host countries around the world. 
This year, we produced a video detailing the background, design, 
construction process and sustainability features of the new Richärd 
Kennedy-designed United States Consulate General in Hyderabad, India.

The Pritzker Architecture Prize
Each year, we are excited to help announce the recipient of architecture’s 
highest honor, and share their work with the world through a variety of 
mediums, including a website and video content documenting the 
laureate’s work. The 2024 award winner, Riken Yamamoto designs spaces 
that foster community among people of diverse backgrounds and cultures, 
by encouraging social engagement and connection to the environment.

University of Vermont Health Network 
The University of Vermont Health Network is an integrated academic 
health system that serves more than one million residents across Vermont 
and Northern New York. We continued to support this vast network 
through a variety of marketing materials, including a campaign called The 
Mosaic Project, which shares the unique stories of individuals working 
within the health system across a variety of mediums: printed posters, 
digital ads, website and social media.

PEAK Grantmaking 
This year, we supported PEAK through the design of their journal, annual 
report and other communication materials for their network of grantmaking 
professionals. This year’s journal celebrates the superpowers of grants 
professionals as strategic drivers for impact. We also collaborated with 
PEAK to develop resources and tools for their membership community, 
including the Grants Professionals Salary Report and Grants Professionals 
Competency Model.

Lynn Sage Breast Cancer Foundation
The Lynn Sage Breast Cancer Foundation is one of the nation’s leading 
breast cancer research and education organizations. In 2024, we helped 
Lynn Sage by designing materials for their annual benefit gala and 
collaborated on a new identity for the Chicago Breast Cancer Research 
Consortium, bringing together three hospital systems to advance breast 
cancer research and education.

Twist Out Cancer 
Twist Out Cancer provides psychosocial support to cancer survivors and 
their loved ones through creative arts programs and connection to a global 
community. This year we designed a wide range of communication pieces 
to help support their mission and communicate their impact to crucial 
audiences, including an invitation and supporting materials for a fashion 
show fundraiser, Runway of Resilience.

Almost Home Kids
Almost Home Kids supports the transition from hospital to home for 
children with medical complexities. In 2024, we continued to support this 
organization with a variety of communication tools, including a newsletter 
designed to communicate effectively with varied audiences including 
parents, healthcare professionals, volunteers and donors.

A Cool Breeze and The Mix Goods
A Cool Breeze is a women’s boutique featuring wearable art, unique 
furniture, and jewelry from global designers. Its owners have created a 
new retail concept, The Mix Goods, which offers a greater variety of 
products, including men’s and children’s apparel, home décor, and gifts.  
In 2024, we supported both stores by creating print advertisements for  
A Cool Breeze and signage and packaging materials to introduce The  
Mix Goods to customers.
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